DANIELLE WONG
DIGITAL MARKETING EXPERT (PPC)

Tel.: +65 1234 1234 | Email: danielle@resumewriter.sg | Nationality: Singaporean
EXECUTIVE SUMMARY
· Award winning PPC Digital Marketer with over 6 years experience leading regional campaigns for Airbnb and Lazada

· Currently leading team of 4 with annual SEM budget in excess of 12 million SGD across 6 countries in Asia

· Exceeded all marketing targets for 6 straight quarters whilst holding customer acquisition costs (CAC) below annual customer value (ACV)

· Deep passion for data. Undergraduate degree in Statistics. Well versed in MySQL, Tableau and Periscope Data

· Budding writer. Recently self-published crime mystery novel set in the year 2145 (Kindle Publishing) 

KEY SKILLS
SEO, SEM, UI / UX, Design Thinking, A/B Testing, SEA Consumer Behaviour, Customer Journey Tracking & Analysis, Metrics Tracking & Measurement

PROFESSIONAL EXPERIENCE
REGIONAL MARKETING MANAGER (PPC) 






           June 2015 - Present                                         
Airbnb, Singapore    

Airbnb is an online marketplace and hospitality service, enabling people to lease or rent short-term lodging. The firm has over 3’000 emloyees worldwide and has a multi billion dollar valuation.

· Lead team of 4 executives overseeing 12 million SGD annual PPC budget across 6 SE-Asian Countries; conceptualise and execute paid campaigns to drive rental of Airbnb properties 

· Formulate winning strategies to maximise competitive advantage in large variety of room inventory; liaise closely with product & advertising teams to accurately segment customer verticals, decipher needs, and create compelling marketing campaigns 

· Conduct macro analysis to identify key untapped opportunities across new markets in APAC; and analyse barriers to entry including competition keyword analysis and changing market trends. Produce internal reports for team sharing observed changing trends in consumer click behaviour 
Significant Highlights
· Identified opportunity to target keywords of street names as opposed to city names resulting in 84% lower CPC whilst increasing rental conversion rates by 255%. New strategy was documented in internal white paper and shared with Airbnb PPC teams worldwide.

· Worked closely with development team in Airbnb HQ (California) to create new tool for automatically rolling out campaigns regionally. Responsible for documenting workflows and specifying tool features. Led product specification and UAT. New tool enables team to push out 7x more campaigns daily with no loss in granular campaign control or quality

· Received award for Best Regional Marketing Employee and Best New Project for above contributions respectively.  
SENIOR MARKETING EXECUTIVE (PPC)






        Feb 2013 – June 2015 
Lazada Alibaba, Singapore    

Lazada Group, owned by Alibaba, is one of South East Asia’s largest e-commerce companies with websites operating in Indonesia, Malaysia, the Philippines, Singapore, Thailand, and Vietnam
· Drove PPC marketing (SG + MY) for Lazada’s consumer electronics products (4’000+ SKUs) with monthly budget in excess of 300’000 SGD 
Significant Highlights
· Rolled out 12 new PPC strategies resulting in 33% lift in clicks and 81% rise in PPC attributed revenue with no increases in budget 

· Worked with SG development teams to create new tool to auto generate display ads based on remarketing pixels for over 4’000 product pages. Populated individual display ad pictures and ad copy from pre-set sentences. New remarketing tool took 12 man days to implement and brought in over 4 million SGD in additional revenue within 60 days.

EDUCATION & PROFESSIONAL QUALIFICATIONS
· Degree in Statistics (2nd Upper), National University of Singapore, 2012

· A’Levels, Raffles Junior College, 2008 
MISC. INFORMATION
· Technical Skills: MS Office Suite, MySQL, Tableau, Periscope Data

· Languages: English, Chinese

· Availability: 2 months’ notice

